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UNIT–I

Distinctionbetweenaconsumerandacustomer.Factorsinfluencingconsumershoppingpatterns.

Purchasedecisionprocess.Buyingdecisionroles.Shopperprofileanalysis.Applicationofconsumerbehavior

inretailing.
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UNIT–II
ManagingRetailpersonnel
Varioustasksinvolvedinretailing.Problemsfacedinretailselectionprocess.Motivation–what
motivatesretailpeople?Toolsusedbysalesmanagertomotivatestaff.
Issuesandconcernsinretailing–Manpowerplanning,Recruitment,Motivationandretention.
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