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What is service?
● A service is an act or performance offered by one 

party to another.

●  Services are economic activities which create 

value and provide benefits for customers.

● Service are intangible activities. Services 

generates organisation.



What is marketing?
● The action or business of promoting and selling 

products or services, including market research and 
advertising.

● Marketing is the activity, set of institutions, and 
processes for creating, communicating, delivering, and 
exchanging offerings that have value for customers, 
clients, partners, and society at large. 



Services Marketing
● Services marketing is primarily concerned 

with a scientific and planned management 
of services.

● It makes possible coordination of the 
service provider as well as the user.



Significance of Services Marketing
● Generation of employment opportunities 
● Optimum utilisation of resources
● Capital formation
●  Increasing standard of living
● Use of environment friendly technology



Service Sector
● Service sector has been sustained growth and 

development.It is growing both in terms of 
domestic productive capacity and exports.

COVERAGE OF SERVICE

● Traditional services 
● Modern services
● New generation services 



COMPONENTS OF 
SERVICE 
❏ PHYSICAL PRODUCT
❏ SERVICE PRODUCT 
❏ SERVICE ENVIRONMENT
❏ SERVICE DELIVERY



Reasons for growth of the service 
sector

1. Democraphic changes
2. Economic changes
3. Social changes 
4. Political changes 
5. Technological changes



CHARACTERISTICS OF SERVICES

❏ INTANGIBILITY
❏ INSEPARABILITY
❏ HETEROGENEITY
❏ PERISHABILITY
❏ OWNERSHIP
❏ PRICING OF SERVICES



CLASSIFICATION OF SERVICES 

❏ CLASSIFICATION OF SERVICES BY ADRIAN PAYNE
❏ CLASSIFICATION OF SERVICES BY CHRISTOPHER 

LOVELOCK



DIFFERENCES BETWEEN GOODS AND SERVICES
❏ TANGIBILITY
❏ TRANSPORTABILITY
❏ HETEROGENEITY 
❏ EXISTENCE 
❏ RESALE
❏ STORAGE
❏ SMALL FIRM SIZE 
❏ DIFFICULTY QUALITY CONTROL



MORE DIFFEERENCES BETWEEN GOODS 
AND SERVICES

❏ LABOUR INTENSITY
❏ LEGAL AND ETHICAL BARRIERS
❏ FLUCTUATING DEMAND
❏ SAMPLING
❏ RESTIRCTED APLLICABILITY OF A PORTFOLIO 

THEORY 
❏ ESTABLISH OF LARGE MARKET SHARES
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